


Partners



Targets

The Marketing 
Funnel: 

•Facebook Ads

•Broadcast TV

•Digital Banner Ads

•YouTube Pre-Roll

•PPC

•Broadcast TV

•Digital Banner Ads

•Brand Building/Blogs

•Facebook Ads

•PPC

•Brand Building/Blog

•PPC

•Facebook Ads

Strategy



1,531 TV commercials (07, 15, 30, and 60 sec) have aired on WFMY News2

182 bonus spots have run on WFMY 24 Hour Weather Channel

244 “Aviation Update” 1:00 vignettes (Education & Industry partners)

Commercials in Wyndham/Friday Football Fever/ACC & NCAA 
Basketball/NFL/Panthers

1 Million+ Triad Adults 18+ have been reached (81%) with 48 million+ impressions

On-air Elements – 2017 Branding Summary

944 WFMY Weather Garden :07 Branding spots

http://www.chryslerclassicgso.com/press-detail.asp?i=38
http://www.chryslerclassicgso.com/press-detail.asp?i=38


• Custom Website:
• Google, Yahoo, Bing Search Ads
• Behaviorally Targeted Display Ads
• Search Engine Optimization, Online 
Branding, Blogging
•Targeted YouTube Pre-Roll
• Social Media Engagement and Marketing

http://www.aviationtriad.com/

Digital Elements Targeted/Lead Generation

Regional Targets
• North Carolina Military Bases
• NC State University
• Bowling Green University
• Bridgewater State College
• Delaware State University
• Florida State College at Jacksonville
• Georgia Tech
• Ohio State
• Virginia Tech
• University of Nebraska at Omaha
• University of Maryland
• Middle Tennessee State University

Behavioral Targets
• High School Graduate
• Interest in Higher Education
• Job Seekers
• Interest in Technology
• Interest in Mechanics
• Interest in Engineering
• Interest in Aviation

http://www.aviationtriad.com/


A New Look in 2018



Social Media Creative Examples



Digital Creative Examples for Students



Digital Creative Examples for Military



*Google Analytics: 1/1/2017 – 12/31/2017

Aviationtriad.com 2017 Stats



2017 Digital Stats



Campaign Results
Website visitors coming from all 50 states

Countries abroad (UK, India, China, Brazil, Russia, Canada, Germany, 
Italy, etc.)
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Stats through 2017



 Continue to refresh on air look with new testimonials and Aviation Updates

 Update digital creative for military targeting and educational targeting

 Begin running targeted YouTube video ads in select geographical locations

 Increased focus on social media presence with targeted Facebook Ads

 Continue digital focus around military bases in North Carolina

 Revise geographical areas to target based on feedback from Google

 Revise educational institutions to target based on partner feedback

 Adding additional private partners so that we can expand our reach with OTT 

 Capitalize on Aviation Week and Aviation Month by inviting partners to the 

studio to highlight the aviation industry and opportunities in the Triad

What to Expect in 2018



Base Campaign Deliverables



Thank You for Your Partnership!


