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Video Branding Campaign 
“Aviation Thrives Here, So Can You”

2685 TV commercials (07, 15, 30, and 60 sec) have aired on WFMY News2

3,587 bonus spots have run on WFMY 24 Hour Weather Channel

2,368 “Aviation Update” 1:00 vignettes (Education & Industry partners)

100+ commercials Wyndham/Friday Football Fever/ACC & NCAA 
Basketball/NFL/Panthers

1.3 Million Triad Adults 18+ have been reached (98%) with 81 million+ impressions

On-air Elements - Branding

564 WFMY Weather Garden :07 Branding spots

http://www.chryslerclassicgso.com/press-detail.asp?i=38
http://www.chryslerclassicgso.com/press-detail.asp?i=38


• Custom Website:
• Google, Yahoo, Bing Search Ads
• Behaviorally Targeted Display Ads
• Search Engine Optimization, Online 
Branding, Blogging
• Social Media Engagement and Marketing

http://www.aviationtriad.com/

Digital Elements Targeted/Lead Generation

http://www.aviationtriad.com/


*Google Analytics: Aug 28, 2014 – Nov 22, 2016

Aviationtriad.com Stats



Campaign Results
Website visitors coming from all 50 states

Countries abroad (UK, India, China, Brazil, Russia, Canada, 
Germany, Italy, etc.)
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Looking Ahead to 2017

 Refreshing all on-air creative with new testimonials

 Improve tracking mechanisms within aviationtriad.com

 Increased focus on social media presence with Facebook Ads

 Continue digital focus around military bases in North Carolina and beyond 

but adding focus to the top Aviation and Aerospace Institutions in the 

country

 Adding additional private partners 

 Continue marketing partnership with the Military Times

 Capitalize on Aviation Week and Aviation Month by inviting partners to the 

studio to highlight the aviation industry and opportunities in the Triad



Base Campaign Deliverables



Thank You for Your Partnership!


