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USDA Definitions

Local/Regional Food Business Local /Regional FoodLocal/Regional Food Business
• Intermediary between 
growers and buyers

Local /Regional Food
• Food transported no 
more than 400 milesg y

• Part of the food supply 
chain
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Public Involvement
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Food System Strategies
•“Know you Farmer” Campaign
•Marketing

•Food Hub•“Imperfect” Food
N B i •Commercial Kitchen

•Entrepreneur Program
•New Businesses

•Connect with 
Institutional 
Customers

• Consumer 
Education

• Add Fresh Food to Existing StoresAdd Fresh Food to Existing Stores
• Retail Gap Analysis



Next Steps

• Implement StrategiesImplement Strategies
– Engage partners
LFPP Grant Spring 2016– LFPP Grant, Spring 2016
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For More Information

8


