


Partners



Targets

The Marketing 
Funnel: 

•Facebook Ads

•Broadcast TV

•Digital Banner Ads

•YouTube Pre-Roll

•PPC

•Broadcast TV

•Digital Banner Ads

•Brand Building/Blogs

•Facebook Ads

•PPC

•Brand Building/Blog

•PPC

•Facebook Ads

Strategy



1,531 TV commercials (07, 15, 30, and 60 sec) have aired on WFMY News2

182 bonus spots have run on WFMY 24 Hour Weather Channel

244 “Aviation Update” 1:00 vignettes (Education & Industry partners)

Commercials in Wyndham/Friday Football Fever/ACC & NCAA 
Basketball/NFL/Panthers

1 Million+ Triad Adults 18+ have been reached (81%) with 48 million+ impressions

On-air Elements – 2017 Branding Summary

944 WFMY Weather Garden :07 Branding spots

http://www.chryslerclassicgso.com/press-detail.asp?i=38
http://www.chryslerclassicgso.com/press-detail.asp?i=38


Campaign Results
Website visitors coming from all 50 states

Countries abroad (UK, India, China, Brazil, Russia, Canada, Germany, 
Italy, etc.)
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Stats through 2017



Base Campaign Deliverables



Thank You for Your Partnership!


